Social Media Wc;:rrwshap
Challenges-Rewards
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Social Media Comwmittee



SPARK ACTION-
Building a Skrong Social Media
INFORMATION Lloop

Social Media Engagement

o helps recruill new members
o refain wemwbers

o Very Expedient way to quickly inform, interact
and show pride in your Garden Club networl,
Payotf is long-term benefits for both members
and khe Local commum&v thab ts serves.



Recommended:
1.State Faceboolk page
2.Group and/or Club, Facebook pages
3.Instagram (funm, easy, + it tracks to FB)
4 Refresh your State website-think it as a store
window, would you want to shop there?
xTwibber, OK but low braction within &C's now.



Social MediaPlabforms

Q. I have/we have-Facebook, do I/WE need
Instagram?

Instagram is easier in some ways, Posts are visual-
photo driven, but video too.

Advantage is when you post on Instagram you can
select to share on Facebook/Twitter.

For a garden group, we have Lots of wonderful
imaqges ot all times, so to get traction from
“followers” that is what they are called instead of
“friends”, it is easy.

Instead of “Likes” you click on the heart.
Instagram is popular with younger users too for
they are more about images, less words.

Aqgain, its offering exposure on mulltiple SM
platforms. It also creates an opportunity for many
members of a communication team bto kake kturns to
post and express themselves.

ALl Smartphones have “destinakion” options for
photos, including Facebook and Instagram. That
means you can do fast uploads to the site keeping
you and or your GC networl, “fresh”,

O

Instagram,

facebook



E CHALLENGE : (-‘h&;t}@\ ges

Too mu,tk ko cld;“
Toc;:- nfew %otun&eers
Qes%mc&w&. budqgets

Solution
EATE COMMUNICATIONS TEAM
TASKS:
a) Posting:
1) Variety of Information, including photographs
R) Events:

Club, District, and State calendars, most dates are howin in
advance, so they can be ready to time-release, on Facebook,

* FB-allows multiple editors/administrators ko post or edit,

¥ Instagram: Create an account with casy to recogiize, hame.
* Share the Instagram user ID/password for team access.




Organize...to stay ahead
CREATE FOLDERS

Pko&os-*-
subfolders for
categories

Evenks:
new/archive

SAVE: Inkerest
from FB/Instagram,
Pinterest, other




CAN Y0U GUESS?

KEY ingredient to
POST ING

N ANY sm pia&{arm-—»
Faceboolk, Twitter,

Instagram

or Pinkerest




Telling a
00D SEC}\‘v..




Everyone |

has a story to tell
| orproduct to sell |
Know Your Audience |

Connecting Effectively
on Social Media

think of it as...



A REWARDING VISIT...
thak is eye pleasing,
kopeffu,i.tv educational,
always, a fulfilling “landing”




POSTING

| OVERVIEW

a) 3 senbences rule, Ptease Er:;;

| ) add a hyperlink i you want visitor
| to Llearn more about your post

I ¢) material “challenged”?

Share NGC Fos&s-—-h‘»“resh do\u.:;!

d) Personalize your posts, a chance to
| share your State, clubs’, uniqueness.

| These digital connections often lead
to in-person fr&em&ships!




Sourcing material to post

Mawj oukbleks...



ORNITHOLOGY

Posting Activities/Facts
Go-to's:

Google, Google Images, NEWS Headlines,
CGrreen Noupre&&s, local “Experts”, Universities, etc.
Endless Topics:

horticulture, ornitholoqy, } AL
Sv 5 :"_!iwfmm*nusmun 4

arboriculbure, landscape design, b e

of Amirsa

H‘-Ah-—.».a.. .

{i.arod. desngn, POPRSS———— g _ .
conservabkion : |
and so much more.
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TOY £ASY “&0 Toik e i bt i i
Celebrating Your Achievements

Your Community Projects
Stake, Diskrictks, Clubs,

some exampi.es:

*community gardens,
*haiid&v decorating,
*youth/community educakion,
*qarden therapy




“tétﬁbraﬁ Emg £ O\@L‘\EQVQM QM&S- .o

. Ayr Hill Garden Club 5 new photos

WOW, Ayr Hill Garden Club is now 85 years old..yes we are proud...At our
installation lunch for new officers and for our anniversary there were
several wonderful hats, even a pair of gloves worn, from our outgoing
President Sally. It was truly a memorable event.

Meetings,
Speaio& Alniversaries,
Installations, Memorials...



State and club pages.
Share PERSONAL STORIES of your Garden
Community’s special individuals

for example:
Connie Stuntz,

Ayr Hill GC, member for 67 yrs
shown with her scrapboolk that
holds fond memories of

flower shows, programs, and the club’s special events

Winner, C.A.R. Perennial Bloom Award 201§



EvenkS—-GET Trackion

Faceboolk has an event template, EASY to USE.
Upload your facts: who, what, where, when,

and any arEwork‘/Fhoﬁos.

You can also invite your FB friends and, share it
ol ahy FB page. You can do ik th advance and
select when to release it.

Plantation Lakes Garden Club red t event
. ! (%)

Email PlantationLakesGardenClub@gmail.com to place your order and

[ L » pay for your pre-sale order upon delivery to Plantation Lakes on
VXOLMF' es, September 21,

Sat rdJySthmbc 23, 1-4 PM.

Plant Sales >
Meetings ~ &% )

Flower Shows

Lﬁﬂ& M‘QQS ' Fall Plant Sale, sponsored by Planm i0...
23 Sat 1 PM - Plantation Lakes Bivd, Mills o, DE
I'ri P S







PHOTOS-
DRIVE

“LIKES” and COMMENTS

Your PHOTOs should “TALK”
First glance, it draws one in.

4

*You can crop the size of the image,
*Control the Lighting-saturation and contract.
Multiple photos from an event:

L)create an album (edit out the ones not so great),

2) slide show

3)video - FB has some fun software.and it does it for you!

Instagram also lets you combine mulkiple images for one post.




Most F@ho&os Eodav
are talken with our owin smar&pkones,
where editing software is builk-in.
No excuse to not “share the shot” .
You can u,[pi.osad to Faceboolk or Instagram in Lif:erau.j seconds,

Easy to learn, many tutorials online,
YOUTUBE is good, or your smartphone user quide.



Al Empor&amﬁ edil tool..

LS ﬁTC}PF‘LMQ
W Gaden ot B Tl

= n club toda y and

,,

L.hua LJauMe,ls& \1‘? cvf | No&muat LQPLE&L Area,
ehJo:jeck meeting at NGC’s Richmond Conventiow’,
the speaiat Kejmoke Speaker, P. Allen Swmith,

YOUR PHOTO DESCRIPTION
Please remember the 3 senbence rule.

For a posed group picture, identify the individuals.
1f people you know are in a casual shot and
you are id@\&bfjiv\g their activity or location, not critical.
So, How did I do?



PHOTO USE: IMPORTANT Rules
* "In-house”: yours/ GC images, OK.
*Facebook: PRIVACY STATUS: PUBLIC
(Look for globe sjmbot); 0K to share.
*Grooqgle Imaqes/obther search banks: 1f
wakermarked: STOCK, a fee for use, NO.
xGoogle Images, "page” Link for photo's
source. If no “credit Line” ask, OK.
*Educational institutionsMmonprofits, if

using their “story”, courtesy to credit.
*Children: Parenﬁat permission r@.quﬁred‘




Editing: DO-OVERS

Wish you didnt post so quickly due to grammar
or even misidentifying someone or thing?
DON'T WORRY
1) Facebook: next to your post on the upper
right, see an nverted V

2) click on it and a drop down menu appears

Pin to Top of Page Choose, EDIT POST

Edit Post Make your changes and hit SAVE

Change Date Change or add photos bj hitting the (X)), right
e hand corner of image (deletes it). To add,
see camera iconlower Lleft. Upload. You can
edit even after people have “LIKED” or made

v See more options

Hide from timeline

Delete from Page
Turn Off Translations a ﬂOMMG‘.V\E«

3) Instagram: TO EDIT: see three ... upper right

corier-you ca ohly edit your image or words
BEFORE HEARTS (their “like”) or comments.




EXTRA'S: Linking Plabforms
-MOKE-

o You can connect Facebook and Twilter to your Instagram account-
every Instagram F.»os& has a SHARE feature-select both, Just one, or
hohe, your choice,

o Linking your multi-platforms, time saver.

o You can connect Faceboolk to Twiltter-qo to Facebook settings, add.
It then automatically posts every time,

o If your FB page was created as a novxpro&&, you can add a DONATE
button to your pages for Projects where you seek $$ or materials.

o FRB"Call to Action” allows you to Fws& an EVENT (even in advance,
time release), and, you cai use it to sell prociwc&s.

o Dont wank Wbua “all eves"? Create a Facebook GROUP tnskead.
Approval required of each member, once members, they can add
obthers. C}rou.[;v adwniin raquired.



EXTRAS-DATA

DATA, Do your posts qget traction?
Facebook provides administrators, editors
staks meewtj, here are the &Op ones:
o) REACH-is the #% of visitors who “saw” the post
bY “LIKES” and Comments-this is real visitor time,-
every visitor see’s this data also.

A good comment usually begets more.

¢) SHARES-Social Media GOLD, your information qeks
ripple effect... Great tool, 1f you are an admin/edit
for your whole GC network, always try and share to
all your pages to increase maximum “eyes on”.

d) Instagram: the more © a  Instagram promotes




Admin/editor’s see this graph
i the INSIGHT TAB
with all of this feedback.,

Actions on Page ' Page Views ' Page Previews

Page Likes / f Post Engagements

31 3,619
Page Likes a 29% f v 21% Post Engagement a 8%

o &

Page Followers - VIS“‘.ONS new {OLLOMQTS SQ\EV\Q&.
WO NGC qoal:10,000 end of 2017
34 HELP US ACHIEVE THAT!



[} @Live

THE BIG EXTRA: Facebook LIVE

With your SMART PHONE..anywhere, ahjfzéme
You can SHARE AN EVENT, destination, activity
The footage is archived on FB - can share it anytime,
Griving back to the Garden Club community by streaming LIVE,
is a smart bonus. Again, the “how to” , find easy tnstructions on FB.




LAST ADVICE

Frequency of posting, depends on your TEAM.
Eack STATE, DISTRICT, and CLUB, will find their rhythm.
However, if posts, are 2 months old or 2 months apart...
thats a signal, and not a good omne.
Check your website too, is your calendar last years?
Are your “recent” photos now 3 years old?
Set your goals, for social media, an example for STATE, 1x weelk,
Website, get o webmaster and a backup in place, refresh at least yearly,



READY?

FINDING YOUR “Exper&s"auma\.
ﬁrequem& SM Users,
ts closer Ehan you Ehinle!
A Communications TEAM will provide sustainable progress.
Keepi&\g everyohe i khe Lc»c:»p nfcwr your evenks and NEWS,

will resulks in Fwsi&&v& connections,
new member potential, and pride.



WILL
SUPPORT YOU

EMAIL, CALLS



Thanle You..

prodm:ed bj Cherie Lejeune
editors: Phyllis White, Social Media Chair
email: gardens@bresnannet

and President Nancy Hargroves
Our SM committee of 11 members, are here to support you.



mailto:gardens@bresnan.net

